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“Lat 48 Life. "

Classic Coup was born out of passion-a love
for great books, meaningful conversation,
and rebels-with-a-cause. Celebrating rich
reads that change heads and hearts, Classic
Coup is more than a tee shirt company. It is a

movement promoting great literature for
critical thinking and compassionate living.
Shirts sold send books to children in schools
and orphanages in Quite, Ecuador.

For more on our commitment to Latin America, go here

wner and Creative birector Cindy MeCain(right) with Designer Angela Muir(left)

The Launch

In 2009, on the first day of her 29th vear
of teaching, Cindy McCain read to her
English classes the roster of anthors
thev'd tackle that fall. Bach Augquat with
the enthusiaam of a aportacaster
ﬁ:)."lﬂ'!iﬂl’:i'_)g the World Cup Dream Team, she
gushed about a lineup of characters:
Atticus Finch, Willie Loman, Hamlet and
Heathclifff. Then she sprinted.

Read on..

The Mantra and the Misgion

Classic Coup's mantra is "Lit is Life."
Classics are timeleas, intersecting with
pop culture. They are subversive. Great
authora~-rebels, social critics,
vislonaries-wreatle alongside us with
life’s most crucial issues..like what to
do with family and career...with duty and
desire. with love and hate. They remind us

of what matters moat and call us to the

Read on..

Join the Cause

Clasgic Coup is flipping pages, turning
heads, and taking names. Vote for the next
ghirt released by emailing here the
character, author, or book that has made
the biggest difference in your life.

And follow The World Tour of the Traveling

Shirt hexre.

Read on..

“Rebel Reads”

Rebal Reads

Classics are forever green.
Thelr authore-- social eritics,
life coaches, visionariea-
wréstle alongside us with life’'s
most crucial issues. They incite
free thinking which survives
boek bans and burninge. Classic
Coup rallies rebele--those who
réjact the status quo and choese
to live deliberate livea. We
promote reading communities for
critical thinking and
compaseionate living.

Join us in our fight
for global education, hopa,
and understanding--
one boek at a time.
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febel Reads Rebel Roads

Classic Coup was born out of passion-- for great boeks, discussion, and people. We
promote reading the classics for critical thinking L
and compassionate living. o

Cindy Me Caln, Classic Coup
615.512.1074, clmceaini@comeast.net
www.classiceoup blogspet.com

NASHVILLE-BASED ENGLISH TEACHER AND FORMER STUDENT LAUNCH
LINE INSPIRED BY LITERATURE

s e

Part of Proceeds Support Non-Profit for Children

Classic Coup, a tee shirt company prometing “rebel reads for critical thinking and compassionate
living” is wurning heads and tuming pages. The premicer collection references great works such as fo
Kill a Mockingbird, The Great Gatshy, The Glass Menagerie, and Wathering H,
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Owwmer Cindy MeCain partnered with Designer Angela Manes Muir, former intern of Vera Wang, to
revolutionize the classic tee and inspire quality reading for global education. Part of the proceeds from
<hirt sold supponts Kaleo Kids—a non-profit erganization committed 1o providing sbandoned
«children in Ecuador homes and education.

-
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McCain credits her fongevity in the classroom and her creation of the company to her belief that “Lit is
r Classic Coup was bom out of passions-a love of great literature, comversation, and people, We
celebrate books that impact our lives and the culture. Classics are forever green. Their authors—social
critics, life coaches, visionares—wrestle alongside us with life's most crucial issues—like what to do
with love, family, and career. Dickens, Hardy, Lee. Conrad, Chopin, Steinbeck, Twain, Bradbury,
Huxley, Crwell are just a few who rallied readers against social injustice and oppression. It's great to
hear adulits excited about rereading classics because our shins have reminded them of what matters
st

e

I order to widen her o O promote o wonal reading i MeCain
brought Muir, a iwentysomething, enboard. I wanted shirts that were not only witly and inspirational
but trendy and fun. Angela delivered with sassy designs sereened on American Apparel tees and
tanks.”

To encourage first reads as well as rercads, McCain®s handmade hangtags summarize each classic,
stressing its pop culture impact and real world connection. Her blog asks such questions as why good U1 yond” “Coear”

s love bad boys. Her theo) *Wuthering Heights” Heatheliff is to blame.” And her post on =
Atticus Finch explains wh pwn up women consider him their Cool Daddy, Good Neighbor, and All
Arpund Measure of a Man.

McCain says of young readers, “Teens love rebels, but | encourage them to be rebels wirk a cause. I'm

excited seeing how Generation Y responds 1o those in need, They care that most children in Ecuador

live in poverty and many are homeless. Customers like that we're 8 grassrosts company supporing & “Fumi” “Lanzie”
fledgling non-profit started by another English teacher, Sherry Covle. Our biggest challenge is keeping

up with customers’ requests for the release of new shins. Everyone wants to sec his or her favorite T >
book on a tee.” 5

“01 war=


http://classiccoup.blogspot.com/2009/09/classic-coup-catalog.html
http://classiccoup.blogspot.com/search/label/Parnassus%20Books
http://classiccoup.blogspot.com/2013/02/nashvilles-east-side-story.html
http://classiccoup.blogspot.com/2010/02/classic-coup-in-her-nashville-magazine.html
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Classic Coup
July 24, 2012 -

Joanne Harris wearing CC...interview with her
http:ficlassiccoup.blogspot.com/.. fclassic-coups-interview-w...

MARKETER

Classic Coup o
May 10, 2013 - Q¥

My AP English class at midnight opening of The Great Gatsby in
MNashville, TN

Classic Coup
October 12, 2012 - @

Fav CC friends from Yorkshire, England back for Southern Fest of Books

Classic Coup e
December 21, 2010 - &

From Comedy Central to Conan O'Brien, Big Apple clubs to troops in
Baghdad, NYC Comedian Nate Bargatze has made crowds howl. Check
out his profile pic...performing in a Classic Coup shirt.

Classic Coup e
June 11, 2002 - (y

Lauren Sanders in Classic Coup at Bonnaroo
Music Fest

Boost Unavailable
O

o’ Like [J comment & Share @~

@ Coamment as Classic Coup O e @

Press Enter to post

Classic Coup e
June 11, 2072 - Q&
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e Classie Coup vos ]
April 3, 20m - @ L [} N ) L ]
Thanks, Dehan, for taking GG on your road-less- I ) I t I S i ) l I e ™
trawveled trip 1o ALASKA.
'
Tee Shirt Company

W Tag Phote | Q Add Location | # Edit

oy Uke  [J Comment & Share @~

a Comment as Classic Coup 2 @ & @

Press Enter to post,

Delivering books and volunteering with my students at schools in Ecuador a Classic Coup
. ; ) . March 24, 2012 - @
Classic Coup Goes to North, Central and South America; Africa; The Middle East and . . . -
awsam wearing the Road Less Traveled shirt on the world's biggest

Europe swing and oldest bungee jump

Classic Coup e
May 9, 2011 -

Sherry Sifers Coyle wrote:
Just wanted to let you know, dear friend, that without the Romeo and
Juliet books you provided for my seniors this year, they would have
graduated never having read a Shakespeare play. And. . . without
having read the play, one of my students would have never had the
chance to take first place today in a local Shakespeare speech
competition. Love ya', Cindy g
May 3 at 1:58pm - LikeUnlike - - See Friendship
e —



http://classiccoup.blogspot.com/2011/07/rebel-reads-on-road-less-traveled.html
https://vimeo.com/430541393
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Chérie by Ma'amoul sold on Etsy, Facebook, and

by Mended by Hand Wellness and Massage

Ma'amouls are delicious Lebanese cookies— a buttery semoling
pastry filled with exotic dates, imported nuts, Mediterranean
spices, and Middle Eastern essences. Ma'amoul is also my
grandmother name, three wonderful times over. This name hos
become a symbol fo me of life’s sweet blessings and delights.

Fournded in faith and rooted in Kentucky, life's journey has taken
me from single to married and back again, bridging three
continents and weaving a path through Muegrass and yellow roses
to forests of rain, sandy Saharan heat, and valleys of French
chateaus. While raising four wonderful children and [earning new
languages and cultures, there has been both excitement and
adventure, challenge and discovery.

I this new season of life, like Spring’s return following a long,
hard winter, creativity has been a sign of renewal, affirming the
presence of blossoming hopes and dreams, of living happily-ever-
after. Each unigue piece of jewelry starts with an essence carrier or
purposeful stone. Beads, ribbon, wire, paper, or glass are added fo
crafl a blessing in color and texture. —-Sally
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Cindy McCain believes journeys are
essential for leading us home— to the
women we were created to be, While living
solo in Morocco two years she watched
God design a mosaic from shards of seasons
in her life.

I remember high school dances ending with
Chicago's ‘Color My World" and prayging one
day someone would be my happily- ever-
after. A single mother for almost 20 years, |
taught where my kids attended school K-12.
When the nest emptied, | was really sad.
Then God called me to fly away, too. |
landed in Africa.

Anltalian friend told me once | was meant
for a grande amore. We all are. God calls us
to a love story—one with Him full of
adventure and beauty breaks for the soul.
He gave me roses in the desert; restored my
youth; clothed me in confidence, strength,
and dignity; colored my world. | walked tall

as a woman much loved

Thanks to Sally Boud of Ma'amoul-- BFF
since we were five and the most creative
woman | know. She blazed the trail to Africa,
serwing solo and later raising her family
there. Our hope is that women whe wear
these designs will rermember they are
cherished by the One who loves best and feel
connected to a global , cross-generational
sisterhood of seelkers.—-Cindy

Maore of Cindy's fourney and publications at
her lifestyle/travel blog,
southerngirigoneglobal.com. Contact her at
cindylmecaint@gmail.com. Available for
writing workshops and retreats.

In Morocco, a north African kingdom of ancient
ramparts, Arab-Andalusian palaces, Sahara sands,
and Atlantic depths, exquisite colors illuminate life.

Rich pinks express love and belonging, terra cotta
protection, molten yellows change, and liquid blues
peace.

Jewelry inspired by one woman's journey...

@@?{B

Designed by Ma‘amoul

Marketing for Cherie jewelry line by Ma'amoul. Owner Sally Womble designs

were inspired by my Moroccan journey and photos.

FOLLOW YOUR HEART (right) Your heart knows the way.
Run in that direction. — Rumi
Asilah medina, Photos of Morocco by Cindy

WONDER AT BEAUTY (far right) Chérie designs capture

the colors of Marrakesh sunsets-- conch-pink, cream, and

lemon yellow-- reflected in pools, rekindling childlike
wonder.

WALK IN FAITH (front couer) Chérie designs transport us to

“The Blue City,” Chefchaouen, where Jewish immigrants

fleeing the Spain Inquisition settled and painted the town

true blues for faith, the heavens, and the Mediterranean
Sea.

CHOQSE ADVENTURE (right) I first visited Ben Youseff
Madrasa, a museum and former Islamic college built in
the 14th century, on my maiden voyage into the
Marrakesh Medina. Peering out the window of what
was once a student dormitory onto this new land, |
knew God had much to teach. | knew He'd make me
stronger, steadier here—{ike the cedar and marble about
me. I'd appreciate the beauty and mystery as intricate
as the stucco carvings. | saw above the courtyard
entrance, an arch like thase of the Alhambra, the Shell
of Santiago, a Christian symbel of 5t. James” spiritual
journey, the Camino de Santiago. As the sun changed
alabaster to shades of cream, biscuit, and amber, | felt
full of warmth and light. A seeker. A pilgrim Christ
called to this journey.

--Cindy
southerngirlgoneglobal.com

R e

rna

SEEK AND FIND (far right) Chérie designs inspire accepting God's call to new
adventures. Massive honey-colored portals invite us to courageously knock,

| seek, and find a beautiful new world waiting on the other side.
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